Elevated Passenger Expectations
Emerging Inflight Internet Trends

Intelsat conducted an Inflight Connectivity (IFC) survey asking airlines,
service providers and Original Equipment Manufacturers (OEMSs)
what they believe the future of IFC will look like.

Here’'s What We Found

Airlines are thinking creatively about how they can leverage IFC
to increase brand loyalty while saving on operational expenses.

Passengers Are Streaming More Than Ever

With digital content consumption on the rise,
customers stand to benefit from a rich IFC experience.
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Almost two thirds of respondents are
inclined to have service expenses offset
through partnerships.

% Alternative distribution models can unlock

Who Will
Pay For It?

new opportunities and revenue growth.

Free messaging and freemium models
can have a significantly positive impact
on customer loyalty.

65% of respondents agree that IFC
industry consolidation can lead to

simplified service options.
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